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There’s never been � more dyn�mic time to 
study the employee experience. Sure, we 
could go b�ck to the �dvent of the power 
loom, or the invention of the ste�m engine, 
or the d�wn of �griculture. But in the living 
memory of �nyone re�ding this report in 
2022, so much �bout the world we live in is 
unprecedented.

We �re living through �n �ge of profound �nd 
swift ch�nge, �ffecting everything from 
where we work, to how we work, to, in the 
c�se of m�ny who join the “Gre�t 
Resign�tion,” for whom we work. A glob�l 
p�ndemic �nd �n emerging new employer-
employee soci�l contr�ct h�ve left 
profession�ls in intern�l communic�tions, 
hum�n resources, inform�tion technology, 
�nd employee experience with their he�ds 
spinning.

The st�kes �re high. It’s no longer enough to 
h�ve � str�tegy �nd execute on it. Sudden 
shifts in how we work �re compounding the 
difficulty of eng�ging employees �nd 
responding to � new str�tegic re�lity. 
Org�niz�tions �re simult�neously �d�pting 
to the new dyn�mic, �nd �d�pting to new 
forces in their industries, �nd �d�pting to 
�cceler�ted digit�l tr�nsform�tion. Three 
inextric�bly rel�ted imper�tives, e�ch 
weighing on the others to r�ise the st�kes.

L�gg�rd org�niz�tions, who �re entering this 
new �ge stubbornly �dhering to old thinking, 
will f�il in the long run. Reg�rdless of 
whether you �re still fully remote, or hybrid, 
or fully b�ck in the office, if you �re oper�ting 
like it’s 2019, you �re risking everything. St�r 
employees w�lking out the door for greener 
p�stures, for � better work-life b�l�nce, 
better comp, more flexibility. Your t�lent 
pipeline drying up. Your existing employees 
who don’t le�ve diseng�ging for re�sons you 
�re f�iling to underst�nd, �nd �s such c�n’t 
do �nything �bout.

For this report, we �sked profession�ls in HR, 
IT, comms �nd EX to help give us � sn�pshot 
of where the employee experience st�nds. 
How �re org�niz�tions �d�pting? Wh�t’s 
working? Wh�t’s f�iling? Which tools �re 
m�king the tr�nsition e�sier? The St�te of 
Employee Experience seeks to �nswer �ll of 
these questions, �nd surf�ce some insights 
th�t might help experience le�ders �dopt 
new pr�ctices �nd tools, �nd get their 
le�dership on bo�rd with the new re�lity.
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Introduction

About our S�mple

This study includes responses from 410 individu�ls whose job functions �re intern�l 
communic�tions, hum�n resources, IT, employee experience, or closely rel�ted. Respondents 
took our survey in Q4 of 2021, �nd they were solicited through Simpplr’s em�il subscriber 
d�t�b�se �s well �s th�t of � p�rtner with whom we coll�bor�ted to promote it. Respondents 
were offered the ch�nce to win � p�ir of Apple Airpods Pro e�rbud he�dphones �s �n incentive 
to p�rticip�te.

F
Educ�tion

G
M�nuf�cturing

H
Nonprofit

I
Government

J
Medi� �nd 
Entert�inment

A
Softw�re

B
Other

C
Business 
services

D
He�lthc�re 
services

E
Fin�nce

Wh�t is the size of your org�niz�tion? Wh�t best describes your job function?

D E F G H I JA B C

Which best describes your industry?

10%

20%

5%

15%

3%

5%

7%7%

11%

13%13%

19%
20%

2%

† Ex�mples of “other” responses included executive le�dership, 
m�rketers with some responsibility for intern�l communic�tions, 
�nd knowledge m�n�gement workers. Some respondents 
responded “other” but g�ve HR, IT or Comms titles in the open 
field; They were re-sorted into those respective functions.

A
Intern�l 
Communic�tions 

B
Inform�tion 
Technology 

C
Employee 
Experience

D
Hum�n 
Resources

E
Other†

S
T
A
T
E O

F E
M
P
L
O
Y
E
E E

X
P
E
R
I
E
N
C
E 2

0
2
2

04



The “Where” of Work

The Covid-19 p�ndemic progressed from �n 
event to � period to, perh�ps, � new w�y of 
life. While v�ccines �re protecting billions 
from the most severe dise�se �nd the 
newest v�ri�nts �ppe�r to be less de�dly, no 
one would �rgue th�t our w�y of life h�s 
sn�pped b�ck to 2019.

M�ny �ssumed th�t knowledge workers 
working from home would be tempor�ry. 
Some org�niz�tions h�ve, �nd others will, 
bring everyone b�ck to in-person 
environments. 

But for m�ny, it’s not so simple. The crisis 
showed m�ny org�niz�tions th�t, th�nks to 
videoconferencing, coll�bor�tion softw�re, 
�nd other tools, knowledge workers c�n be 
plenty productive from home. More 
import�nt, it showed m�ny employees � new 
kind of d�y-to-d�y life. And �mid � tight 
l�bor m�rket, employees, collectively, h�ve 
sent � cle�r mess�ge: They expect more 
flexibility in where they work. Even if th�t 
doesn’t me�n 100% working-from-home.

Responses suggest th�t � mixed model prev�ils, with more th�n h�lf s�ying they h�ve � “hybrid” 
policy, �nd only eight percent �nd five percent, respectively, s�ying they �re fully in-person or 
fully WFH. A qu�rter told Simpplr they �re working prim�rily, but not fully, remotely.

Which best describes your org�niz�tion currently?

53%
We h�ve � hybrid remote / 
in-person model

25%
We �re working 
prim�rily remotely

9%
We �re 
working 
prim�rily 
in-person 
in �n 
office

8%
We �re working fully 
in-person in �n office

5%
We �re working 
fully remotely
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Over the p�st dec�de or so, it bec�me commonpl�ce for enterprise �nd midm�rket sc�le 
org�niz�tions to give employee experience more emph�sis by m�king it re�l in the org ch�rt. 
Tod�y, se�rching “employee experience” on job sites yields � seemingly endless scroll of 
openings. Without � doubt, the sudden jolt of the p�ndemic �nd its effect on org�niz�tions’ 
culture h�ve m�de the EX function more essenti�l �nd more in-dem�nd th�n ever.

We �sked respondents whether their org�niz�tions h�d �n employee experience function, 
n�med �s such. Fifty-eight percent of survey-t�kers s�id the function existed in some form, with 
most of those pointing to hum�n resources �s the te�m EX people worked under. Only four 
percent s�id it w�s � st�nd�lone function where they worked.

Sm�llest comp�nies �re most likely to l�ck EX

The f�ct th�t the likelihood of h�ving EX incre�ses with comp�ny size is not surprising: L�rger 
org�niz�tions h�ve more speci�lized workforces. More not�bly, the comp�ny size seems to h�ve 
little be�ring on whether EX is � st�nd�lone function or org�nized under HR, IT, or Comms. 
St�nd�lone EX comes in under 6% for e�ch cohort.

Does your org�niz�tion h�ve � dedic�ted Employee Experience function?

A D E F GB C

A
Yes, under HR

B
Yes, under IT

C
Yes, under Comms

D
Yes, �nd it is � 
st�nd�lone function

E
No

F
I don’t know

G
Yes, under � 
function not listed 
here

4% 4%

10%
7%

37%

6%

32%

30%

40%

20%

10%

30%

40%

50%

20%

10%

Fewer th�n 50 
employees

Between 51 �nd 500 
employees

Between 501 �nd 
2,000 employees

Between 2,001 �nd 
5,000 employees

More th�n 5,000 
employees

D

E

F G

CA

B

D

E

F

G
C

A

B D

E

F
GC

A

B D

E

F

G
C

A

B

D

E F

GC

A

B
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Asked to r�nk the types of outcomes th�t 
m�ke investments in employee experience 
worthwhile from most to le�st import�nt, 
employee retention �nd mor�le 
improvement c�me through the most. The 
“Gre�t Resign�tion” h�s seen new records 
for volunt�ry quits with e�ch successive 
month (4.5% of U.S. employees quit their 
jobs in November 2021, �ccording to the 
Bure�u of L�bor St�tistics). Employers �re 
feeling the p�in, �nd th�t comes through in 
these responses.

Of course, �ll of these re�sons �re closely 
interrel�ted. Employee mor�le improvement 
le�ds to better retention �nd � stronger 
t�lent br�nd, �ll of which boost execution 
�nd productivity… which in turn c�n improve 
customer experience. Still, it is inform�tive to 
�sk the question directly, �s it sheds some 
light on the r�tion�les being used to justify 
improvements in EX.

Wh�t do you view �s the most import�nt benefits of investing in employee 
experience? Ple�se r�nk from most to le�st import�nt.

A
Employee 
retention

B
Employee mor�l 
improvement

C
Execution �nd 
productivity

D
Attr�cting top t�lent 
in recruiting

E
Improved customer 
experiences

30%

40%

20%

10%

A D EB C

3.47
3.41

2.92
2.71

2.58
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Employee Turnover 
is Cre�ting Urgency

This ch�rt presents e�ch option scored 
using � weighted �ver�ge, where � No. 1 r�nking 
is given � 5, � No. 5 r�nking given � 1, �nd so 
forth.
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Among the following f�cets, which �re the most import�nt tow�rd driving over�ll 
employee experience? Ple�se select up to five.

D E F G H I J K L M NA B C

A
Compens�tion, 
benefits, �nd 
rew�rds

B
C�reer development 
�nd le�rning 
opportunities

C
Flexible working 
�rr�ngements

D
Employee 
recognition

E
Diversity, equity, 
�nd inclusion

F
Bro�d buy-in for the 
org�niz�tion’s mission, 
identity, �nd str�tegy

G
C�m�r�derie �nd 
soci�l inter�ction

H
On-bo�rding 
experience

I
Me�surement �nd 
feedb�ck loops

J
Digit�l workpl�ce 
�pplic�tions

K
Employee 
�dvoc�cy

L
Physic�l f�cilities 
�nd �menities

M
Accessibility

N
Other

40%

80%

20%

60%

Asked which �spects of employee 
experience were most import�nt, 
compens�tion, benefits, �nd rew�rds c�me 
in first over�ll. But to le�ve it there would 
miss �n import�nt point: despite coming up 
the most often, 28 percent of respondents 
did not include compens�tion in their top 
five f�ctors. More to the over�ll point: the f�ct 
th�t, given five choices, there w�s no 
c�tegory th�t w�s selected by more th�n 
seven in 10 of respondents, �nd only four 

c�tegories were selected by more th�n h�lf 
of respondents, suggests th�t those t�sked 
with driving EX �re f�r �w�y from � 
consensus �bout wh�t m�tters most.

Also not�ble: Flexible working �rr�ngements 
scores �s the third-most import�nt f�ctor, 
which could be � reflection of the explosion 
in remote �nd hybrid work during the 
p�ndemic.

68%
72%

61%

28%

38%
43%

57%

35%

22%

33%

19%
13%

2%
7%
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V�ri�tion �cross functions

Here’s � look �t the bre�kdown of top responses �cross the four functions we surveyed. Note 
th�t while comms �nd IT both put comp �nd benefits first, employee experience profession�ls 
did not r�te it �mong their top three.

Employee recognition

Compens�tion, benefits, 
�nd rew�rds

C�reer development �nd 
le�rning opportunities

Hum�n 
Resources

Employee recognition

Flexible working 
�rr�ngements 

Compens�tion, benefits, 
�nd rew�rds

IT

Flexible working 
�rr�ngements

C�reer development �nd 
le�rning opportunities

Compens�tion, benefits, 
�nd rew�rds

Intern�l 
Communic�tions

��

��

��

Selection 
prev�lence

Tie: C�reer 
development �nd 
le�rning opportunities / 
On-bo�rding experience

Employee recognition

Employee 
Experience
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Compens�tion Is King,
But It’s Not Everything
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We �sked respondents to r�te their org�niz�tions’ perform�nce on �ll of the f�ctors from the 
previous question, from “poor” to “excellent.” These �re self �ssessments, �nd �s such should be 
understood �s inside-looking-out perceptions �s opposed to me�sured outcomes.

Among the t�ke�w�ys from this question:

•  Overwhelmingly, respondents were most likely to r�te “flexible working �rr�ngements” �s 
 “excellent.” This c�tegory �lso h�d �mong the fewest r�tings of “poor” �nd “below �ver�ge” 
 t�ken together, second only to “�ccessibility.”

• The highest number of “poor” �nd “below �ver�ge” r�tings went to “me�surement �nd 
 feedb�ck loops.”

For e�ch of the following, ple�se give your �ssessment of your org�niz�tion’s 
perform�nce in s�tisfying employees on � sc�le of 1 to 5, where 1 is “very poor” 
�nd 5 is “excellent.”

A
Bro�d buy-in for the 
org�niz�tion’s mission, 
identity, �nd str�tegy

B
C�reer development 
�nd le�rning 
opportunities

C
Digit�l workpl�ce 
�pplic�tions

D
Physic�l f�cilities 
�nd �menities

E
Employee 
recognition

F
Diversity, equity, 
�nd inclusion

G
On-bo�rding 
experience

H
Me�surement �nd 
feedb�ck loops

I
Compens�tion, 
benefits, �nd 
rew�rds

J
C�m�r�derie �nd 
soci�l inter�ction

K
Accessibility

L
Employee �dvoc�cy

M
Flexible working 
�rr�ngements

D E F G H I J K L MA B C

30%

40%

20%

10%

Poor ExcellentAbove Aver�geAver�geBelow Aver�ge
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Everyone sh�res responsibility for the 
employee experience to some extent, with 
HR, comms, IT, EX �nd other functions 
driving specific �spects of it. And it’s true 
th�t workpl�ce culture em�n�tes from the 
bottom upw�rd, from the middle outw�rd, 
�nd from the top downw�rd. But it’s �lso true 
th�t executive sponsorship for EX initi�tives, 
�nd � genuine commitment to EX �s both � 
driver of execution �nd �n end in itself, �re 
p�r�mount. Most respondents s�id they felt 
employee experience w�s � priority for 
executive le�dership. Only one in ten s�id it 
w�s not.

Lip service

Dig � little deeper, �nd � picture emerges 
th�t is not quite �s rosy. Espousing the 
import�nce of employee experience is not 
enough, �s employee eng�gement c�n’t just 
be spoken into existence. Among the “yes” 
responses, more th�n h�lf s�id their le�ders 
t�lked �bout employee experience but 
offered no cle�r pl�n of �ction.

If you �nswered “yes” to the previous 
question,  which of the following 
st�tements describes your 
org�niz�tion?

Is the employee experience � priority 
for executive le�dership in your 
org�niz�tion?

A
Le�dership �ctively 
promotes � str�tegy for �nd 
investment in employee 
experience

B
Le�dership espouses the 
import�nce of employee 
experience, but there is no 
cle�r pl�n or m�nd�te
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The dedic�ted employee experience 
function, �mong respondents whose 
employers h�d one, scored highest over�ll. 
These �re the folks who �re pro�ctively, �nd 
visibly, t�king on projects �imed directly �t 
EX, often working cross-function�lly to m�ke 
things h�ppen. 

IT s�w the most “poor” �nd “very poor” 
r�tings,” �s well �s the fewest “very good” 

�nd “good” r�tings. We should emph�size 
th�t most respondents (78.28%) still 
considered their IT te�ms’ contributions to 
EX to be “very good,” “good,” or “�dequ�te.” 
It’s possible th�t IT’s rel�tively low r�tings 
reflect the f�ct th�t the function is 
responsible for �spects of the employee 
experience with which employees come into 
cont�ct most regul�rly – their digit�l 
workpl�ce �pplic�tions.

How would you r�te e�ch te�m’s perform�nce in prioritizing �nd executing on 
projects th�t improve employee experience?

For this question, we �sked respondents from the four functions (IT, hum�n resources, 
intern�l communic�tions, employee experience) to r�te e�ch other on their effectiveness driving 
the employee experience within their org�niz�tions. R�tings of respondents’ own functions �re 
not included here.

Poor ExcellentAbove Aver�geAver�geBelow Aver�ge

30%

40%

20%

10%

IT Employee Experience (for orgs with �n EX function)Intern�l Communic�tionsHR

19%

16%

19%

25%

34%

31% 32%

40%

30%

32% 32%

26%

13%

16%

13%

8%

4%

6%

3%

1%
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Respondents were presented with � dozen 
methods of me�surement for the employee 
experience �nd �sked to check �ll th�t �pply. 
Ne�rly three in five s�id their org�niz�tions 
used eng�gement surveys. 

No other me�surement tool w�s selected by 
more th�n h�lf of respondents. Th�t s�id, 
only seven percent s�id they did not 

me�sure �nything, �nd �ll of the rem�ining 
survey-t�kers selected �t le�st one option. 
Such diversity of choices suggests th�t EX 
profession�ls h�ve not quite co�lesced 
�round � set of core tools. As EX �scends �s 
� form�l discipline, expect to see more 
consolid�tion in ch�rts like these.

Which of the following do you use to me�sure employee experience? 
Check �ll th�t �pply.

D E F G H I J K L MA B C

A
Eng�gement 
surveys

B
Exit interview 
feedb�ck

C
Pulse surveys

D
Direct �necdot�l 
feedb�ck

E
Line m�n�ger 
feedb�ck

F
Em�il re�ch, opens, 
�nd clicks

G
Reviews & r�tings 
on Gl�ssdoor, 
Indeed or simil�r

H
Intr�net 
eng�gement

I
Focus groups or 
simil�r

J
Third-p�rty studies 
/ �udits

K
Sentiment �n�lysis 
technology

L
We do not me�sure 
�ny �spects of the 
employee experience

M
Other

30%

40%

50%

20%

10%

60% 57%

42%

24%

31%

38%39%

27%

16%

25%

8% 7%

1%

48%
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Me�surement:
Eng�gement Surveys
Most Common



Intr�nets deemed most essenti�l

As with me�surement tools, respondents g�ve � bro�d distribution of �nswers when 
prompted to choose their three most essenti�l technologies for employee experience. The 
employee intr�net w�s the most popul�r choice, �nd the second-tier cohort of tools included 
ch�t, rew�rds �nd recognition, employee eng�gement surveys, em�il �nd newsletters, �nd 
video-conferencing softw�re.

Which technologies do you consider most essenti�l to your employee experience? 
Ple�se select three.

30%

20%

10%

D E F G H I J K L M N O P Q R S T U VA B C

29%
28%

15%

22% 22%

26%

15% 15%
14%

11% 11%
10%

9%
8% 8%

7% 6%

4% 4%

2%
.5%

33%

A
Employee intr�net

B
Ch�t / inst�nt 
mess�ging

C
Rew�rds �nd 
recognition pl�tform

D
Employee eng�gement 
me�surement / surveys

E
Em�il �nd newsletters

F
Video-conferencing 
tools

G
Employee  
communic�tions 
softw�re

H
IT / HR service 
m�n�gement

I
Hum�n resources 
inform�tion systems 
(HRIS)

J
Le�rning M�n�gement 
System (LMS)

K
Perform�nce 
m�n�gement softw�re

L
Knowledge 
m�n�gement pl�tform

M
Benefits m�n�gement 
softw�re

N
Employee mobile �pp

O
Onbo�rding softw�re

P
People �n�lytics

Q
Project m�n�gement 
softw�re

R
Employee �dvoc�cy 
pl�tform

S
Digit�l sign�ge

T
Scheduling �nd shift 
m�n�gement

U
Field service 
m�n�gement

V
Sp�ce / visitor 
m�n�gement softw�re
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Intr�nets projects on the horizon

The intr�net’s prominence w�s even more pronounced when we �sked respondents 
which technologies they pl�n on �dopting or improving in the coming ye�r. In 2022, �s m�ny 
org�niz�tions enter their third ye�r of new working models, this could reflect � growing sense 
th�t distributed te�ms need � virtu�l environment for eng�gement, communic�tion, �nd 
community.

Which of the following technologies do you pl�n on �dopting or improving upon in 
the next ye�r? Select �ll th�t �pply.

30%

20%

10%
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20%

31%

19%

16%
18%

17%
18%

16%

15% 14% 14% 14% 14%

12% 12%
11%

9%
8% 7% 7%

4%
3%3%

A
Employee intr�net

B
Employee eng�gement 
me�surement / surveys

C
Em�il �nd newsletters

D
Rew�rds �nd 
recognition pl�tform

E
Le�rning M�n�gement 
System (LMS)

F
IT / HR service 
m�n�gement

G
Hum�n resources 
inform�tion systems 
(HRIS)

H
Employee 
communic�tions 
softw�re

I
None of the �bove

J
Employee mobile �pp

K
Perform�nce 
m�n�gement softw�re

L
People �n�lytics

M
Knowledge 
m�n�gement pl�tform

N
Onbo�rding softw�re

O
Ch�t / inst�nt 
mess�ging

P
Video conferencing 
tools

Q
Digit�l sign�ge

R
Employee �dvoc�cy 
pl�tform

S
Project m�n�gement 
softw�re

T
Benefits m�n�gement 
softw�re

U
Sp�ce / visitor 
m�n�gement softw�re

V
Scheduling �nd shift 
m�n�gement

W
Field service 
m�n�gement
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There h�s not been, nor will there be, � cle�r-
cut “end” to the COVID-19 p�ndemic �nd its 
imp�ct on our d�y-to-d�y lives. This time h�s 
brought uphe�v�l, tr�gedy, �nd ch�llenges. It 
h�s forced people in �ll w�lks of life to 
reconsider how they do things. The 
p�ndemic h�s prob�bly forever �ltered how 
org�niz�tions function, �nd how workers 
contribute �nd coll�bor�te.

A plur�lity of respondents s�id they believed 
their org�niz�tions would “emerge from the 
COVID p�ndemic with � stronger employee 
experience th�n before.” Some others were 
more c�utious: A qu�rter s�id the employee 
experience would be different, but not 
necess�rily better or worse.

Which of these st�tements do you �gree with most?

A
We will emerge from the 
COVID p�ndemic with � 
stronger employee 
experience th�n before

B
We will emerge from the 
COVID p�ndemic with � 
we�ker employee 
experience th�n before

C
We will emerge from the 
COVID p�ndemic with the 
s�me employee experience 
th�n before

D
We will emerge with �n 
employee experience th�t 
is different, but not 
necess�rily better or worse
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This rese�rch is intended to help experience le�ders get � bro�d view of the trends �nd 
ch�llenges in employee experience, �ssess their progress rel�tive to their peers, �nd discover 
opportunities on our ongoing journey tow�rd � new, better w�y of working. We’ll close with 
three m�in t�ke�w�ys from the d�t�.

Inform�tion technology dep�rtments scored 
lowest on employee experience rel�tive to 
HR, Comms, �nd EX. Th�t might not be “f�ir” 
to IT te�ms’ efforts, but perception is re�lity. 
If such � g�p exists in your org�niz�tion, IT 
le�ders h�ve �n opportunity to improve their 
st�ture, get more resources, �nd 
me�ningfully move things forw�rd. Ask your 
people: Do your digit�l workpl�ce 
�pplic�tions th�t were �dopted pre-
p�ndemic live up to the dem�nds of the 
distributed workpl�ce? Does inform�tion, 
communic�tion, �nd community flow �mong 
employees �s well in the virtu�l environment 
�s it did in your physic�l he�dqu�rters?

There’s � re�son respondents told us th�t few of their le�ders could �rticul�te � pl�n for EX while 
most of them m�de noise �bout it. They know th�t the st�te of the employee experience is � fork 
in the ro�d for org�niz�tions, presenting either �n existenti�l thre�t or �n incredible opportunity. 
They see the effect of employee turnover �nd diseng�gement, whether on their te�ms or �ll 
�round them. You h�ve the speci�lized expertise to l�y out � p�th tow�rd ch�nge �nd �dvoc�te 
for it. Le�dership needs to he�r from le�ders in EX, Comms, IT �nd HR – only you c�n help them 
put their money where their mouths �re.

Most respondents recognized the v�lue of 
feedb�ck loops. But too m�ny org�niz�tions 
�re le�ving low-h�nging fruit on the tree. 
Even �s the second-most selected option, 
fewer th�n h�lf of respondents s�id they 
used exit interview feedb�ck to inform future 
decision m�king. And only � qu�rter s�id 
they’ve done employee focus groups. These 
�re effective – �nd free – sources of input, 
�nd they c�n elicit more nu�nced 
observ�tions th�n surveys �nd other 
eng�gement d�t�. EX le�ders should �lso 
explore w�ys to bring � bro�der set of more 
timely �nd continuous sign�ls into their 
str�tegies, including sentiment �n�lysis 
technology �nd em�il/intr�net eng�gement.

A g�p to close for IT

Execs feel the urgency. They need your help.

Me�surement m�tters
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+1.877.750.8330

Simpplr is the leading AI-powered employee 

experience platform. Organizations use 

our forward-looking, adaptable products to 

deliver personalized experiences that inspire 

and engage their employees. Wherever 

people work, Simpplr enables them to 

flourish.

Trusted by more than 500+ leading brands, 

including Zoom, Snowflake, Moderna, 

Eurostar, and AAA, our customers are 

achieving measurable productivity gains, 

increased employee engagement, and 

accelerated business performance.

Simpplr is headquartered in Silicon Valley, 

CA with offices in the UK, Canada, and India, 

and is backed by Norwest Venture Partners, 

Salesforce Ventures, and Tola Capital. Learn 

more at simpplr.com

→ Designed for the way you work

→ Ready to use in weeks, not months

→ Built for business users

→ Unified, engaging experience across 

mobile and the web

→ Powerful integrations

→ Secure and scalable platform

About Simpplr
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Who We Are

Trusted By

Benefits

http://www.simpplr.com
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